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        100 Things Every Designer Needs to Know About People by Susan Weinschenk Book PDF Summary

        We design to elicit responses from people. We want them to buy something, read more, or take action of some kind. Designing without understanding what makes people act the way they do is like exploring a new city without a map: results will be haphazard, confusing, and inefficient. This book combines real science and research with practical examples to deliver a guide every designer needs. With it you’ll be able to design more intuitive and engaging work for print, websites, applications, and products that matches the way people think, work, and play. Learn to increase the effectiveness, conversion rates, and usability of your own design projects by finding the answers to questions such as: What grabs and holds attention on a page or screen? What makes memories stick? What is more important, peripheral or central vision? How can you predict the types of errors that people will make? What is the limit to someone’s social circle? How do you motivate people to continue on to (the next step? What line length for text is best? Are some fonts better than others? These are just a few of the questions that the book answers in its deep-dive exploration of what makes people tick.
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       We design to elicit responses from people. We want them to buy something, read more, or take action of some kind. Designing without understanding what makes people act the way they do is like exploring a new city without a map: results will be haphazard, confusing, and inefficient. This book 

      Get Book 
          
        
    

  



                                                        
  
    
      
    

    
      
        100 Things Every Designer Needs to Know about People  by Susan Weinschenk

      

       Provides information and examples to help designers create products, applications, Web sites, and print materials that match the way people think and feel.
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        100 Things Every Presenter Needs to Know About People  by Susan Weinschenk

      

       Every day around the world millions of presentations are given, with millions of decisions hanging in the balance as a result. Do you know the science behind giving a powerful and persuasive presentation? This book reveals what you need to know about how people listen, how people decide, and how 
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        Universal Principles of Design  Revised and Updated  by William Lidwell,Kritina Holden,Jill Butler

      

       Universal Principles of Design is the first comprehensive, cross-disciplinary encyclopedia of design.
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        How to Get People to Do Stuff  by Susan Weinschenk

      

       We all want people to do stuff. Whether you want your customers to buy from you, vendors to give you a good deal, your employees to take more initiative, or your spouse to make dinner—a large amount of everyday is about getting the people around you to do stuff. 
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        Don t Make Me Think  by Steve Krug

      

       Five years and more than 100,000 copies after it was first published, it's hard to imagine anyone working in Web design who hasn't read Steve Krug's "instant classic" on Web usability, but people are still discovering it every day. In this second edition, Steve adds three new chapters in the same 

      Get Book 
          
        
    

  



                                                        
  
    
      
    

    
      
        Neuro Web Design  by Susan Weinschenk

      

       “While you’re reading Neuro Web Design, you’ll probably find yourself thinking ‘I already knew that…’ a lot. But when you’re finished, you’ll discover that your ability to create effective web sites has mysteriously improved. A brilliant idea for a book, and very nicely done.” – Steve Krug, 
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        Design for How People Think  by John Whalen Ph.D.

      

       User experience doesn’t happen on a screen; it happens in the mind, and the experience is multidimensional and multisensory. This practical book will help you uncover critical insights about how your customers think so you can create products or services with an exceptional experience. Corporate leaders, marketers, product owners, 
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