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        Case Studies in the Wine Industry by Cristina Santini Book PDF Summary

        Case Studies in the Wine Industry aims to close the gap between academic researchers and industry professionals through real world scenarios and field-based research. The book explores how consumer and sensory science has been implemented in the wine industry to achieve certain goals, including the rejuvenation of product image, the shaping of new market places, the achievement of market differentiation and geographical diffusion, the achievement of customer loyalty, and the promotion of traditional features of the product. There is an emerging demand from wine industry professionals and undergraduate and postgraduate students who attend business and agricultural studies courses who want to gain practical information through real cases and field-based research. Bridges the gap between scholars and practitioners in understanding consumers of wine Allows scientists and professionals to make the most of R&D outcomes Advances consumer science research to address business problems in the wine industry

    


                                        
  
    
      
    

    
      
        Case Studies in the Wine Industry  by Cristina Santini,Alessio Cavicchi

      

       Case Studies in the Wine Industry aims to close the gap between academic researchers and industry professionals through real world scenarios and field-based research. The book explores how consumer and sensory science has been implemented in the wine industry to achieve certain goals, including the rejuvenation of product image, the 
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        Wine Business Case Studies  by Pierre Mora

      

       Published in association with the Bordeaux College of Business, this groundbreaking book applies business pedagogy s powerful learning tool to the unique challenges of wine business management. Within are thirteen cases drawn from the examples of real business success and calamity by an international group of respected wine business scholars.
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        Wine Positioning  by Pierre Mora

      

       This book introduces readers to the concept and implementation of positioning techniques in the context of the wine industry. Featuring 30 case studies on brands and wine regions around the world - all based on the same principles - it presents a successful, cutting-edge strategy for the marketing of wine. Rather 
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        The Sustainability of Agro Food and Natural Resource Systems in the Mediterranean Basin  by Antonella Vastola

      

       This book is focused on the challenges to implement sustainability in diverse contexts such as agribusiness, natural resource systems and new technologies. The experiences made by the researchers of the School of Agricultural, Forestry, Food and Environmental Science (SAFE) of the University of Basilicata offer a wide and multidisciplinary approach 
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        Social Sustainability in the Global Wine Industry  by Sharon L. Forbes,Tracy-Anne De Silva,Armand Gilinsky Jr.

      

       This book examines the social dimension of sustainability in the wine industry. Social sustainability focuses on people and communities. Contributors explore topics such as philanthropy, poverty, natural disasters, communication, and wine tourism from a global perspective using research and case studies in developed and developing countries. This edited book provides 
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        Spinning the Bottle Again  by Paul Franson,Harvey Posert

      

       A wholly revised and updated successor to Spinning the Bottle with contributions from some of the wine industry's leading marketers and other experts.
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        What Makes Clusters Competitive   by Anil Hira

      

       While global competitiveness is increasingly invoked as necessary for economic success stories, there are few answers available about how it can be achieved or maintained. The idea of stimulating industries to spur on economies is often proposed, but industrial policy can be seen as a boondoggle of government spending, and 
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        Wine  Society  and Globalization  by G. Campbell,N. Guibert

      

       This collection of essays comprises a number of case studies from key wine-growing regions and countries around the world. Contributors focus on the development of the wine business and its overall importance and impact in terms of the regional and domestic economy and the international economy
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