


	        Skip to content

        
            
                
					                        
                            HarperandHarley.org
                        
					
                    
                        
                        
                        
                    
                


                
                    
						                    


                    
						About Us
Privacy Policy
DMCA
Contact Us
Disclaimer
                    

                

            

        
	

                
    
        
            
                Marketing the 21st Century Library            

            
                This book PDF is perfect for those who love Language Arts & Disciplines genre, written by Debra Lucas-Alfieri and published by Chandos Publishing which was released on 14 May 2015 with total hardcover pages 126. You could read this book directly on your devices with pdf, epub and kindle format, check detail and related Marketing the 21st Century Library books below. 
            

        

    




    
        
            
                
                    
                        
                            	Home
                                







	
                                    Marketing The 21st Century Library
                                    


        
            
                
            

            
                
                     Marketing the 21st Century Library
                

                	Author	: Debra Lucas-Alfieri
	File Size	: 42,8 Mb
	Publisher	: Chandos Publishing
	Language	: English
	Release Date	: 14 May 2015
	ISBN	: 9781780634548
	Pages	: 126 pages


                Get Book 
                        
                    
            

        


        Marketing the 21st Century Library by Debra Lucas-Alfieri Book PDF Summary

        Although the 21st century library is competing with numerous web-based resources, its clients can benefit from using its research assistance, physical and online holdings, and physical space, so they need to understand what the library offers. Marketing the 21st Century Library systematically and concisely teaches students and practitioners how to and why they should market and promote academic libraries. Librarians need to use marketing not only to advertise and promote resources, but also to boost the profession and the role we play. The book introduces key marketing concepts, followed by the history of library marketing. Subsequent chapters guide readers through a series of tools and resources so they can create their own marketing plans, concluding with an exploration of resources, services and further readings. Includes web extras, tables, problem and solution exercises Contains extensive references to real-world examples of good practice Details practical examples and case summaries from leading libraries Explores the importance of marketing and promoting academic libraries Provides resources for readers to help create marketing plans

    


                                        
  
    
      
    

    
      
        Marketing the 21st Century Library  by Debra Lucas-Alfieri

      

       Although the 21st century library is competing with numerous web-based resources, its clients can benefit from using its research assistance, physical and online holdings, and physical space, so they need to understand what the library offers. Marketing the 21st Century Library systematically and concisely teaches students and practitioners how to 
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        Marketing Libraries in a Web 2 0 World  by Dinesh K. Gupta,Réjean Savard

      

       Marketing the 21st century library and information organization to its new age customers using Web 2.0 tools is a hot topic. These proceedings focus on the marketing applications and (non- technical) aspects of Web 2.0 in library and information set ups. The papers in English and French are exploring and discussing the 
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        Creative Library Marketing and Publicity  by Robert J. Lackie,M. Sandra Wood

      

       Creative Library Marketing and Publicity: Best Practices shares the success of libraries of various sizes and types—small to large public, academic, and school libraries, systems, and organizations. Each best-practice scenario describes a library’s successful experience with marketing, branding, and promoting a library service or program, providing information about 
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        Marketing for Special and Academic Libraries  by Valerie S. Gordon,Patricia C. Higginbottom

      

       Here’s an easy-to-follow, practical, easily-implementable, 21st-Century marketing book for academic and special libraries. Written by two practicing librarians who are passionate about communicating with users, the book provides both the inspiration and drive to market your library and practical tips and suggestions on how to do that effectively. Topics 
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        The Library Marketing Toolkit  by Ned Potter

      

       This Toolkit provides you with everything you need to successfully market any library. As libraries continue to fight for their survival amid growing expectations, competition from online sources and wavering public perceptions, effective marketing is increasingly becoming a critical tool to ensure the continued support of users, stakeholders and society 
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        Marketing and Outreach for the Academic Library  by Bradford Lee Eden

      

       Volume 7 of the series Creating the 21st-Century Academic Library is focused on new approaches and initiatives in marketing the academic library, as well as the importance of outreach through partnerships and collaborations both internal and external to the library.
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        Marketing Today s Academic Library  by Brian Mathews

      

       In Marketing Today’s Academic Library, Brian Mathews uses his vast experience to speak directly to the academic library practitioner about matching services with user needs. This book proposes new visions and ideas, challenging the traditional way of thinking and providing a framework to target users more precisely.Most library 
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        Marketing Library and Information Services  by Dinesh K. Gupta

      

       Marketing of library services has now been recognised as an essential agenda item for almost all kinds of libraries all over the world. As the term "marketing" has different meanings for different colleagues, the bundling of dozens of contributions from a truly international group of librarians is presented in this 
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