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        Strategic Business Development for Information Centres and Libraries by Margareta Nelke Book PDF Summary

        Annotation This book is aimed at guiding managers towards systematic approaches to improve and facilitate necessary strategic business development and planning. Conditions in the work place for the Library and Information Services (LIS) are rapidly changing: many organizations are experiencing budget restrictions as well as stakeholders questioning the value of the services. Therefore LIS departments must develop their business to ensure value and benefits are delivered to the parent organization. In order to do that, LIS must be prepared to change according to the parent organization¿s needs, to develop strategies for important activities, and to seek alliances among key stakeholders. This book offers methods and tools, including the best practice from five top-performing international LIS units.
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        Marketing Information Products and Services  by International Development Research Centre (Canada)

      

       Contributed articles presented at a workshop held in 1994.
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        Fundamentals of Collection Development and Management  by Peggy Johnson

      

       In this sweeping revision of a text that has become an authoritative standard, expert instructor and librarian Peggy Johnson addresses the art of controlling and updating library collections, whether located locally or accessed remotely.
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        Strategic Management of Information Services  by Shiela Corrall

      

       An in-depth analysis of strategic management concepts and techniques and how they can be usefully applied to the planning and delivery of information services. Offers practical guidance on the strategy process from appraisal and assessment through to implementation and improvement. Examines the environment in which planning takes place, and financial 

      Get Book 
          
        
    

  



                                                        
  
    
      
    

    
      
        Building a Successful Customer service Culture  by Maxine Melling,Joyce Little

      

       As libraries move into the 21st century, quality management has become a key focus of the effort to create a service culture that meets - and indeed exceeds - customer requirements. The language of customer service has become common in the library and information sector, as have many of the 
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        Marketing Library and Information Services  by Dinesh K. Gupta

      

       Marketing of library services has now been recognised as an essential agenda item for almost all kinds of libraries all over the world. As the term "marketing" has different meanings for different colleagues, the bundling of dozens of contributions from a truly international group of librarians is presented in this 
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        Small Business and the Public Library  by Luise Weiss,Elizabeth Malafi,Sophia Serlis-McPhillips

      

       Aligning with current difficult economic times, this book helps libraries assist users entering or already involved in the small business community
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